To Help Make Your Meeting A Success

What Patrick Needs to Know

(Preferably in Writing)

 Thank you for taking the time to supply this information. The more prepared we are, the better we can serve you and personalize the message. Our goal is to make you look like a hero for selecting Combs. What we find is when we personalize our programs, the way our meeting planners like it - they always end up looking like heroes.

 This is a guideline of information we need from you. Please answer these questions and send to us. Please feel free to use additional paper as necessary. Any other information, about your company, your people, or meeting that you can provide will be happily received. Patrick promises to read it!

 COMPANY/ASSOCIATION NAME:___________________________________

 MEETING DATE:___________ LENGTH OF TALK/WORKSHOP:__________

 MEETING TYPE (CONVENTION, SALES, ETC.):________________________

 THEME:__________________________________________________________

 NUMBER OF ATTENDEES:____ PERCENTAGE: MALE:____ FEMALE:____

 WHAT PART OF THE CONFERENCE IS PATRICK SPEAKING AT? (i.e., First of three days)

________________________________________________________________________

 A. DO YOU HAVE THREE KEY POINTS YOU WANT STRESSED IN HIS TALK? 

________________________________________________________________________________________________________________________________________________________________________________________________________________________

 B. WHAT ARE THE MOST IMPORTANT CHANGES HAPPENING IN YOUR COMPANY AND INDUSTRY? 

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

 C. WHAT KEEPS SENIOR MANAGEMENT AWAKE AT NIGHT?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

 D. WHAT ARE THE CHALLENGES OF YOUR AUDIENCE MEMBERS?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

 E. WHAT ARE THEIR CONCERNS?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

 F. WHAT ARE THEIR FEARS? (Please be honest, this is confidential information) 

________________________________________________________________________________________________________________________________________________

 G. WHAT ARE YOUR VICTORIES AS A COMPANY/ASSOCIATION/TEAM? 

________________________________________________________________________________________________________________________________________________

 H. WHAT WOULD YOU LIKE TO ACCOMPLISH BY PATRICK SPEAKING FOR YOUR GROUP? 

________________________________________________________________________________________________________________________________________________

 I. WHAT DOES PATRICK NEED TO DO TO MAKE HIS TALK WORTHWHILE TO YOU?

________________________________________________________________________________________________________________________________________________

 J. WHAT PERCENTAGE ENTERTAINMENT VS. HIGH CONTENT TECHNIQUES AND STRATEGIES? 

________________________________________________________________________________________________________________________________________________

 K. IS THERE A SLOGAN OR PHILOSOPHY THAT IS COMMONLY USED IN YOUR ASSOCIATION/COMPANY? 

 ________________________________________________________________________________________________________________________________________________

               WHO WILL BE ATTENDING?

 A. Make-up of the audience, suppliers, spouses, etc.

________________________________________________________________________________________________________________________________________________

 B. Should the message be targeted more to one group than another? If yes, which?

________________________________________________________________________________________________________________________________________________

 C. What is the life of the audience on a day-to-day basis? (In office, field, long hours, etc.)

________________________________________________________________________________________________________________________________________________

 D. What are the frustrations they have in their lives, company, or industry?

________________________________________________________________________________________________________________________________________________

 E. What are the sensitive issues? Any controversial issues? Topics/subjects NOT to be mentioned? 

________________________________________________________________________________________________________________________________________________

 F. Anything humorous Patrick should know about?

________________________________________________________________________

 G. Any industry jargon Patrick should be aware of?

________________________________________________________________________________________________________________________________________________

 WHAT WE NEED YOU TO SEND TO US:

     1.The agenda of the conference/meeting.

     2.Past conference/meeting brochures.

     3.List of other speakers hired before in this slot.        _____________________________________________________________________        _____________________________________________________________________        _____________________________________________________________________        _____________________________________________________________________

     4.Information about the company/organization (corporate report, history of organization, etc.) After we have received your instructions IN WRITING, we would like a telephone appointment. Fax or mail information to 

Patrick Combs

Good Thinking Co. 

3707 Fifth Ave PMB#140

San Diego, CA 92103-4221

619-291-4743 

 THREE PEOPLE VALUABLE FOR PATRICK TO INTERVIEW: (Name, Title, Phone, Fax, Email)

 _____________________________________________________________________ _____________________________________________________________________ _____________________________________________________________________ _____________________________________________________________________ _____________________________________________________________________ _____________________________________________________________________

NAME:_________________________________________________________________

TITLE:_________________________________________________________________
COMPANY:_____________________________________________________________
ADDRESS:______________________________________________________________

 CITY:______________________ STATE:_____ ZIP:_________

 PHONE:_____________________ FAX:_____________________

 EMAIL:_______________________________________________

